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PUBLIC ENGAGEMENT EVALUATION:
CAN YOU SEE THE WOOD FOR THE TREES?

WHO ARE YOUR 
PUBLIC?

WHAT TYPE OF
EVENT IS IT?

WHAT QUESTIONS
SHOULD YOU ASK?SHOULD YOU ASK?SHOULD YOU ASK?SHOULD YOU ASK?SHOULD YOU ASK?

WHO DO YOU 
WANT TO EVALUATE?

WHAT RESOURCES 
ARE AVAILABLE? 


